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Study Your MSc
at HSBA in Hamburg
Studying a Master of Science (MSc)
at HSBA is the ideal choice for you if
you are looking for a state-of-theart international programme and
wish to study in Hamburg.
Our MSc programmes are designed
for students with a completed
third-level degree in economics,
business or similar fields. Many international students, either already
living in or moving to Hamburg for
their studies at HSBA, start their
MSc here as most programmes are
offered in English.
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STUDY AT HSBA
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MSc BUSINESS DEVELOPMENT

We offer five MSc programmes:
• MSc Business Development
students will learn how to apply
modern tools when it comes to
planning, business modelling and
innovation, as well as to
managing and developing new
products and services.

• The MSc Digital Transformation &
Sustainability (in German
language) aims at students who
want to think outside the box and
combine the challenges of
digitalisation and sustainability in
an innovative new way.
• The MSc Finance is ideal for
students wanting to pursue a
career in the financial sector while
at the same time learning about
modern project management tools
and taking part in real-life projects;
with some focus on IT.
• The MSc Global Management &
Governance takes a generalistic
approach and covers a broad range
of international business administration theories. The module specialisations allow students to choose
their preferred area of expertise.
• The MSc Real Estate & Leadership
offers a holistic, interdisciplinary and
industry-specific study programme
with extensive scientific content. It
combines all involved perspectives:
the community, the investor, the
user and the producer.
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Managing Director, HSBA

HSBA offers all programmes on a
part-time basis; the MSc Real Estate & Leadership is also available
with a fast-track option.
HSBA’s mission is “Excellence –
Commitment – Fairness. Our
Values. Your Success.” We are
convinced that commitment, respect and innovative thinking are
the basis for success in business.
Therefore it is our scientific approach to mould our students into
ethical, “honourable” cosmopolitan
people with strong professional and
methodological expertise as well as
distinct soft skills.
Additionally, HSBA’s aim is to deliver
this excellent education regardless
of students’ financial background.
Currently, HSBA is the academic
partner for more than 1,000 students and 250 cooperating companies.
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»HSBA is like family. The motivation of our staff and
lecturers is to always help students to reach their goals
and to deliver programmes matching their business
needs. We are delighted to welcome the best students
at HSBA.«
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Study at
HSBA
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BE PART OF THE HSBA SPIRIT
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Learn theory
and methods

Photo: Jana Tolle

Students acquire knowledge and
methodological skills in lectures and apply these
in practice, e.g. in
problematic situations, projects
and work settings provided
Discuss and
by the partner
understand
companies.
Based on
these experiences,

Apply in
company

Reflect
theory
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HSBA’s academic approach follows
the fundamental principle of duality:
combining a challenging theoretical study programme with practical
professional experience.
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We are very proud that our students
get involved in many different committees and develop their personal
and soft skills in extracurricular
activities. As a student you can
join, amongst others, the following
committees: Committee for Community Projects, Entrepreneurs’
Club, Events Committee, HSBA
Band, HSBA Cheerleading, HSBA
Innovation, HSBA Finance Conference Team, HSBA Hockey, HSBA

Study Approach

the knowledge acquired is then
discussed, reflected upon and
continuously expanded on in the
lectures. In order to ensure sustained transfer of scientific theory
to company practice, we select our
teaching staff carefully. Interplay of
academic excellence and extensive
professional experience in wellknown companies is very important
in this regard.
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Committees

Rowing, International Committee,
News Committee, Sports Committee, Stock Market Club as well as a
Trade Fair Team.
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The friendly atmosphere of HSBA‘s
city campus, including the library,
provides the best possible study
conditions, while small study groups
facilitate productive discussions
and work. With our SQUARE HSBA
Innovation Hub we offer optimal
learning conditions and an environment to prepare for today’s and
tomorrow’s digital challenges.
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HSBA Campus
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We offer excellent study conditions and an active student life. Our facilities are
modern and our campus is bright and friendly. But what makes the atmosphere
here at HSBA so special? This question can only be answered with “our students”.
Apart from their demanding studies, they are still very motivated and participate in
many student initiatives, committees and projects.

MSc Business Development

Business
Development

MSc Business Development

MSc PROGRAMME

Business
Development
This part-time MSc programme, taught entirely in English language, focuses on business planning, business modelling and innovation in a digitalised and globalised environment. Students will learn to apply state-of-the-art tools and processes when it
comes to managing and developing new products and services and market them at
home or in the world. Students learn to run complex projects successfully, structure
transformational processes and actively promote and design innovative thinking in
companies.

Highlights of the Course

Applicants

Course Fees & Funding

• Study trip to China or other
international destination
• Multiple case studies
• Several real-life projects
• Lecturers from leading firms
• Digital Toolbox @ HSBA
• Workshops on Design Thinking,
Kanban, Agile and Scrum
• Mentoring programme

This consecutive course is open to
graduates with a ”good” Bachelor
grade in business or economics and
a “good” command of English.

The course fees are EUR 22,500 including exam fees (excl. study trip).
Tax deductions may be possible.
HSBA alumni, students from partner
companies, JOB & MASTER candidates as well as those applying before 31 May receive a 10% discount
on the course fees. Various funding
possibilities are available for future
students (see p. 48).

The JOB & MASTER programme is
a free placement service for future
HSBA students. Students are placed
in companies that offer vacancies to
(Bachelor’s) graduates and want to
allow students to obtain a qualification at HSBA (see p. 40).

Mentoring
The students will be assigned
alumni or lecturers as personal
mentors. The mentors will guide
through the course, help students
network or may assist with other
issues (see p. 38).

Teaching takes place on extended
weekends (Thu evening to Fr/Sa)
and during a few full-time weeks
per semester. The course starts
on 15 August each year. It runs for
30 months, which includes four
months for the Master’s thesis.

Work & Study
On average, the weekly study workload amounts to 15 to 20 hours.
We recommend that students work
a maximum of 30 hours per week,
and companies’ goodwill for this
schedule is required. Students with
a German working contract may
also take up to five days educational
leave (Bildungsurlaub) during each
study year.
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97 %

of Master’s alumni are satisfied
with their studies at HSBA

1

Degree

October is the start of the
2½-year study programme

Master of Science with 120 ECTS.
The programme entitles students to
proceed to doctoral studies.

25

Accreditation
The degree is accredited by the
FIBAA.

Students on average, a maximum of
40 students per class
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JOB & MASTER Programme

Course Organisation
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Cross-module topics: digitalisation,
presentation skills, project management tools & business strategies
7

MSc Business Development

MSc Business Development

Course Structure
Course Objectives

in English allows students to refine their language skills
to work in international settings. The delivery in English
makes it also appealing for international students.

The Business Development course focuses on designing
successful business models and innovation in a changing world. The MSc programme delivers the know-how,
methods and tools to work as a project manager,
product manager and/or business development manager in companies of all industries. Future students
are high-potentials who want to be able to shape the
future, not administer it.

The programme focuses on the application of theory
and knowledge in day-to-day company practice. Case
studies and real-life projects allow for the application of (big) data analysis and enhance the students’
capabilities to argue and implement ideas into the
strategies of companies. Furthermore, the part-time
structure gives the opportunity to immediately apply
the knowledge in work situations. Therefore, the crossmodule topics of digitalisation, presentation skills,
project management tools and business strategies
are taught and applied throughout the modules of this
Master’s programme.

Students will acquire the mind-set to manage and deve
lop innovative products and services matching customer
needs in order to create company value. They will also understand the mechanics of innovation and digitalisation
to develop sustainable and successful business models
for products and services. Studying the programme fully

MSc Business Development
Year 1

Year 2

Product
Management

Case Studies

Intrapreneurship
Project

Intra-/
Entrepreneurship

Product Design

Strategic Business
Development

Scientific Methods &
Competences

Innovation
Management

International
Markets & Study Trip

Data Analysis &
Statistics

Digital Economics
Digital Toolbox

Project
Management

Applied Economics

Year 3
Entrepreneurship
Project

Business Development
Core Modules
Specifically, these modules deal
with managing and designing
new products alongside customer needs with a special focus on
business planning and modelling. Students will learn how to
organise a company strategically
and financially in order to cope
with innovation and growth.
An applied global perspective
is provided on the Study Trip.
In Case Studies the students
will analyse up to ten practiceoriented cases, e.g. Product Ma
nagement, Innovation and Disruption. In projects, small groups
of students will address real-life
business challenges in partner
companies. Research-oriented
modules allow the students to
apply their analytical skills.

Methods & Context
Research Seminar
Business
Administration

Thesis

Sustainable
Innovation &
Compliance
Corporate Finance

Digital Toolbox

Prof. Dr. Dirk Max Johns
Academic Head
MSc Business Development, HSBA

“Innovation is the driving
force for agile compa
nies. Our MSc in Business
Development gives unique
insights and provides con
temporary tools for ma
nagers who want to shape
their future companies.”

Alternatively to the Digital
Toolbox, the student may choose
from a selection of non-digital
topics.

Study Trip

Business Development students
will enjoy the possibility to learn
about business models in one of
the leading innovative regions
worldwide. Students may choose to be part of a study
trip to China or another relevant destination.

In the methodological and
analytical skills subjects, the focus is on Project Management concepts (Kanban, IT tools, Design Thinking,
Scrum, Agile), presentations (e.g. pitching, company
presentations) and the analysis of (big) data. To provide context, Innovation Management, Digital Economy
(digital markets, disruption, co-opetition, ...) and Sustai
nable Innovation & Compliance (incl. data security and
patents) are included in the programme.

Cross-Module Topics: Digitalisation | Presentation Skills | Project Management Tools | Business Strategies

Business Development Core Modules
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The Digital Toolbox is a unique
offering to teach HSBA Master’s students digital tools
and strategies. Students from
different MSc and MBA degrees
will have the opportunity to
choose between highly relevant
and contemporary digital topics
and profiles, and at the same
time network outside their own
study programme. The Digital
Toolbox is put together of 8 to
16 hour seminars as well as a 32
hour in-depth “implementation”
workshop.
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MSc Business Development

MSc Business Development

Further
Information

Admission &
Application

Module Structure and Workload

Examination Types

Admission Requirements

The standard modules in this programme have 5 ECTS
and 40 contact hours, the research seminar accounts for
10 ECTS and the thesis for 25 ECTS. There are approximately 736 contact hours throughout the 30 months of
the programme.

The examination types vary between written papers
(assignment, essay, term paper, project work, thesis),
oral (oral report, oral exam, presentation) and written exams. All written exams are open book exams, to
ensure that students learn how to apply their acquired
knowledge.

In order to apply for the MSc Business Development at
HSBA, you will need the ability to complete a course of
studies in English language (minimum level: B2 of the
European Framework of Reference).

Didactics

Working

The modules will be taught using varying teaching
methods (lessons, group work, presentations, flipped
classroom, guest lectures, workshops, ...). The focus of
the didactical approach is that students should learn
from the teacher but also from each other.

Working in a company is essential for the successful
completion of the programme since the transfer of
theory into practice allows for the best learning and
for high employability. There are some modules in the
programme in which the employer is very much asked
to give input (projects, case studies, thesis). The parttime structure of the programme allows students to
work up to 30 hours per week. We do recommend an
intensive discussion with the employer to guarantee
mutual commitment. HSBA offers the JOB & MASTER
programme for those applicants still looking for a job
(see page 40).

Lecturers
The teaching staff include professors of HSBA as well as
senior associated lecturers of leading universities and
guest lecturers from industry. All lecturers have substantial business experience and academic pedigree. A
list of current lecturers including their CVs is published
on our website.

Class Sessions

Year 1

Year 2

Year 3

Aug – Nov

Dec – Feb Mar – May

Jun – Aug

Sep – Nov

Dec – Feb Mar – May

Jun – Aug

1×
full-time
week

1×
full-time
week

1×
full-time
week

1×
full-time
week

1×
full-time
week

1×
full-time
week

2×
full-time
weeks

1×
full-time
week

1×
4×
4×
2×
3×
4×
4×
4×
extended
extended extended extended extended extended extended extended weekend
weekends weekends weekends weekends weekends weekends weekends
Thesis

Aug – Nov

Dec – Feb

Thesis

Thesis &
Colloquium

To fulfill the academic requirements, you will need to
provide the following:
• A completed third-level degree in economics or
business covering 180 ECTS credits. The degree
should have been completed with a minimum German
grade of “good” (2.5); or equivalent.
• Letter of recommendation from a current or former
employer; alternatively an academic reference.

Application Process
Our three-tiered process (written application, telephone
interview and admission day) is conducted for the admission to the MSc Business Development. Applications
are accepted throughout the year (see p. 50).

Esther Stracke

Any Questions?

Senior Programme Manager
MSc Business Development, HSBA

We are happy to help!
E-mail: masters.admissions@hsba.de
Phone: +49 (0)40 36 138 958
www.hsba.de/bd

“The next generation of managers will
need to master the disruptive energy of
digitalisation within companies. This MSc
offers a unique mix of latest research,
advanced teaching methods, carefully se
lected case studies and intensive project
work to prepare for this challenge.”

Exemplary Schedule for the Classroom Sessions of the MSc Business Development Programme. Subject to Change.
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MSc Digital Transformation & Sustainability

Digital
Transformation
& Sustainability

MSc Digital Transformation & Sustainability

MSc PROGRAMME

Digital Transformation
& Sustainability
The part-time MSc is taught in German language and, while being a business administration course, addresses the challenges of a rapidly changing world in the 21st
century. The aim is to enable students to shape digital transformation in companies
and organisations using a sustainable way of development. The areas of digitalisation
and sustainability are systematically linked here for the first time. A consistent competency orientation and the 17 Sustainable Development Goals (SDGs) of the United
Nations as the guiding principle of the programme reflect a completely new thinking
in teaching and research.

Only those who have the courage to
question things and break patterns
continue developing. Graduates of
this programme will become instigators for new thinking and acting
with an eye for the big picture. Companies and society need designers
of transformation for example in
roles such as:
• Change Agent
• Transformation Manager
• Project Manager
• Assistant to the CDO / CEO

Agenda 2030 Concerns Us All
The world community has given itself a clear mandate to develop the
society sustainably. Many companies are now committed to this. This
programme supports the 17 Sustainable Development Goals in its
very own way. Graduates become

ambassadors of sustainable development and thus decision-makers
who take on social responsibility.

Two Sides of the Same Coin
Digitalisation must be sustainable and sustainability must take
advantage of digital opportunities.
Sustainable companies are required
to position themselves in both
fields. Internal walls must be broken
down. Therefore, in this economics
degree interdisciplinarity is key.
By working in a company and on
research projects students work on
concrete solutions for both perspectives.

Learning by Doing Rather than
Learning by Heart
In small learning groups, students
seek answers to the challenges of
the 21st century. Lecturers are not

12

mere knowledge mediators, but accompany the learning development
as coaches. Through elective
subjects and the introduction of
their own topics, students can set
individual emphases.

100 %

Motivation, courage and
commitment

Degree
Master of Science with 120 ECTS
entitling students to proceed to
doctoral studies.

17

Accreditation

Students for
17 Global Goals

The degree is accredited by the
FIBAA.

2

Key Facts
Language: German | Study start:
1 October | JOB & MASTER available
(see p. 40) | Fees: EUR 28,500 |
Several funding options available

Topics that are changing
the world
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Change Needs Courage

0

Written exams
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MSc Digital Transformation & Sustainability

MSc Digital Transformation & Sustainability

Course Structure
Gathering Know-How for the
Digital Transformation

such as Scrum or Kanban used in agile organisations
are tried out and effects on the company structure are
discussed.

The basics of digital economy and changes related to
technological developments are addressed in many
modules of the programme. In the first semester, Effects of Digitalisation deals with the main changes in
light of the new business models and technological
developments. Systems Thinking enables students
to understand the links between elements of a system and to learn about the effects of complexity and
dynamics.

Active Learning with a Focus on Projects
From the second semester onwards, learning in projects
commences. In small teams, students work on real-life
company problems or on actual research challenges.
They use knowledge acquired in the first semester and
in addition the understanding they get from the module
Customer Journey. Here, the focus is on the (digital)
touchpoints customers have with the delivery system of
a good or a service. On top of that, the module Communication helps to develop strategies for the exchange
with customers and stakeholders via different means
and channels.

In the module Data-Based Decision-Making, the focus
is on analysing data and working on communicating
the results. In addition to this, the preparation for the
projects is fostered by the module Agile Work. Methods

This pattern is repeated at the
start of the second year. Students work in teams on different
problems in their new projects,
supported by two learning
modules. On the one hand, a
wider picture of the world we are
living in is discussed. Ethical and
philosophical views on digitalisation and the development of
societies are reflected upon.
On the other hand, competence
data is enhanced while working
on questions on how to approach Algorithms and Artificial
Intelligence.

Individual Impact
MSc Digital Transformation & Sustainability

Effects of
Digitalisation

Onboarding

Systems
Thinking
Data-Based
Decision-Making
Agile Work

Year 2
Customer
Journey

Values &
Behaviour

Company /
Research
Project 1

Company /
Research
Project 2

Communication

Algorithms &
Intelligence

Year 3
Human &
Machine
Project 3:
Leadership
Experience
Project 4:
Sustainability
Challenge

Thesis

Sustainable
Economy

Digital Toolbox / Master’s Electives & Study Trip
Project 5: Learning Journey
Cross-Module Competences: Communication | Collaboration | Creativity | Critical Thinking
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Concluding Conference

Year 1

The last semester before starting the Master’s thesis contains
two smaller projects. Students
actively learn about leadership
by practically leading a team.
Either by guiding students from
the first year of the MSc in their
projects or by doing tutorials or
internal projects, they take on a
different view. All students are
coached to get individual and collective support and reflection.

The more technical topic Human
& Machine contains questions
on how collaboration between
the machine world and human
users and needs are designed,
e.g. a real bot will be developed.

Prof. Dr. Susanne Hensel-Börner
Academic Head MSc Digital Transformation & Sustainability, HSBA

“Digital transformation
and sustainability have an
impact on everyone, every
business and institution,
all industries and markets.
For the first time, these
two areas are systemati
cally linked with this pro
gramme. This reflects a
completely new way of
thinking within teaching,
research and decisionmaking.”

The second project deals with
responsibility for society. In the Sustainability Challenge module everybody chooses their own project
supporting a sustainable society and work on it either
individually or by helping the respective organisation.
This is enhanced with the module Sustainable Economy, where developments beyond traditional economic
problems are treated.

During semester 5, the focus is
on the Master’s Thesis where
students may continue to work
on topics they have worked on
before and which they want to
deepen, or find new topics of
interest. The main results of all
students’ theses will be presen
ted at a Concluding Conference.

Reflection and Change Foster
Sustainability
The UN’s 17 Sustainable Development Goals serve as a guiding
principle for the learning community. Students shall develop
into decision-makers who act in
a sustainable manner and take
on responsibility in society.

Implementation of

You want to get an impression of studying DTS:
Follow the students Instagram-Account
“digistainables”.
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MSc Digital Transformation & Sustainability

MSc Digital Transformation & Sustainability

Further
Information

Admission &
Application

Study Trip

Admission Requirements

Application Process

In order to apply for the MSc Digital Transformation
& Sustainability at HSBA, you will need the ability to
complete a course of studies in English and German
(minimum level: B2 of the European Framework of
Reference).

Our application process (written application, telephone
interview, individual presentation task and admission
day) is conducted for the MSc Digital Transformation &
Sustainability. Applications are accepted throughout the
year (see p. 50).

To fulfill the academic and work requirements, you will
need to provide the following:
• A completed third-level degree in economics or
business or a hybrid study course covering 180 ECTS
credits.
• Letter of recommendation from a current or former
employer, alternatively an academic reference.
• Personal recommendation and a document proving
previous social engagement.

Any Questions?

The students of the MSc Digital Transformation & Sustainability can choose between four study trips and are
in charge of the planning, organisation and implementation themselves. The following options are available
(subject to change):
• Silicon Valley, USA: Development of new business
models
• London, UK: (Corporate) Communication in a digital
world
• Brussels, Belgium: EU public affairs, regulation and
policy
• Berlin/Hamburg, Germany: Innovative companies

Alternatively to the Digital Toolbox, the student may
choose from a selection of non-digital topics.

Applicants
Motivated Bachelors’ students with a third-level degree
in economics, business or a hybrid study course who
want to be a part of an innovative and challenging study
course.

Course Organisation
The study programme is carried out on two days a week
in eleven weeks of each semester and in one full-time
week each study year. The course starts on
1 October each year. It runs for 30 months including five
months for the Master’s thesis.

Digital Toolbox
The Digital Toolbox is a unique offering to teach HSBA
Master’s students digital tools and strategies. Students
from different MSc and MBA degrees will have the
opportunity to choose between highly relevant and contemporary digital topics and profiles, and at the same
time network outside their own study programmes. The
Digital Toolbox is put together of 8 to 16 hour seminars
as well as a 32 hour in-depth “implementation” workshop.

Course Fees & Funding
The course fees are EUR 28,500 including exam fees
(excl. study trip). Tax deductions may be possible. HSBA
alumni, partner companies, JOB & MASTER candidates
as well as applications that reach us before 31 May receive a 10% discount on the course fees. Various funding
possibilities are available for future students (see p. 48).

Class Sessions

Year 1
Oct – Dec
2×
full days/
week
1×
extended
weekend

Jan – Mar

./.

Apr – Jun

2×
full days/
week

Year 2
Jul – Sep
1×
full-time
week
(Aug)

We are happy to help!
E-mail: masters.admissions@hsba.de
Phone: +49 (0)40 36 138 958
www.hsba.de/dts

Oct – Dec
2×
full days/
week
1×
full-time
week

Year 3

Jan – Mar

Apr – Jun

Jul – Sep

Oct – Dec

Jan – Mar

./.

2×
full days/
week

Thesis

Thesis

Conference

Prof. Dr. Michael Höbig
Head Digital Innovation Lab, HSBA

“Companies tend to struggle to take
decisions on the digital unknown. They
need experts to develop strategies for the
transformation of their business.”

Exemplary Schedule for Classroom Sessions of the MSc Digital Transformation & Sustainability Programme.
Subject to Change.
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MSc Finance

Finance

MSc Finance

MSc PROGRAMME

Finance
The part-time MSc programme, taught in English language, is designed for ambitious
graduates, who are eager to prepare themselves for demanding professional roles in
finance. It conveys comprehensive competences which are essential both to financial
intermediaries in particular as well as the wider business world in general. In order to
equip financial experts of tomorrow with the skills necessary to face such challenges,
the MSc in Finance was designed with both methodology and application in mind.

Highlights of the Course

Applicants

Course Fees & Funding

• Study trip to a global financial
centre
• Workshops on Design Thinking,
Kanban, Agile and Scrum
• Digital Toolbox @ HSBA
• Mentoring programme

This consecutive course is open to
graduates with a ”good” Bachelor
grade in business or economics and
a “good” command of English.

The course fees are EUR 22,500 including exam fees (excl. study trip).
Tax deductions may be possible.
HSBA alumni, students from partner
companies, JOB & MASTER candidates as well as those applying before 31 May receive a 10% discount
on the course fees. Various funding
possibilities are available for future
students (see p. 48).

The JOB & MASTER programme is
a free placement service for future
HSBA students. They are placed in
companies that offer vacancies to
(Bachelor’s) graduates while at the
same time allowing them to obtain
a qualification at HSBA (see p. 40).

Mentoring
The students will be assigned HSBA
alumni as personal mentors. The
mentors will guide through the
course, help students network or
may assist with other issues
(see p. 38).

The study programme is carried
out on extended weekends (Thu
evening to Fr / Sa) and during a few
full-time weeks per semester. The
course starts in August each year.
It runs for 30 months including four
months for the Master’s thesis.

Work & Study
On average, the weekly study workload amounts to 15 to 20 hours.
We recommend that students work
a maximum of 30 hours per week,
companies’ goodwill for this schedule required. Students who work for
a company based in Hamburg can
take up to 10 days educational leave
(Bildungsurlaub) during their 2½
years study programme.

18

120

ECTS are acquired over the course
of the study programme

1

Degree
Master of Science with 120 ECTS
(European Credit Transfer and Accumulation System). The programme
entitles students to proceed to
doctoral studies.

October is the start of the
2½ years study programme

25

Accreditation

Students on average, a maximum
of 40 students per class

The degree is accredited by
the FIBAA.

Photo: Roland Magunia

JOB & MASTER Programme

Course Organisation

1

Mentoring programme to
encourage networking
19

MSc Finance

MSc Finance

Course Structure
Objectives

The delivery in English makes it also appealing for international students.
The study course is very much focused on the application of theory and knowledge in day-to-day company
practice. Case studies and real-life projects also allow
for the application of (big) data analysis and enhance
the student’s capabilities to argue and implement ideas
into the companies’ business strategy. Furthermore, the
part-time structure gives the opportunity to immediately apply the knowledge in the company.

The MSc Finance focuses on managing financial innovation in a changing world. It delivers the know-how, me
thods and tools to be able to work in the finance industry
or the financial department of companies of all industries.
The programme includes the usual topics associated
with ambitious Master of Finance programmes but adds
a perspective of innovation and digitalisation. Students
will understand the mechanics of innovation and digitalisation in order to develop sustainable and successful
business models for the financial industry. Studying the
programme fully in English allows students to refine
their language skills to work in international settings.

Therefore, the cross-module topics of digitalisation,
presentation skills, finance management and data
analysis are taught and applied throughout all modules.

MSc Finance
Year 1

Year 2

PC-Lab:
Quantitative Finance

Investments

Financial
Engineering

Seminar:
Financial History

Entrepreneurial
Finance

Mergers &
Acquisitions

Scientific Methods &
Competences

Digital Economics

International
Markets & Study Trip

Data Analysis &
Statistics

Applied Economics

Project
Management

Corporate Finance

These modules comprise topics
which are necessary to persist in today’s financial sector.
Quantitative Finance introduces
students to translate applied
problems into code and creates
an interface between finance
and IT language. The seminar
Financial History builds a bridge
between the past and future
developments in finance with
a special emphasis on digitalisation. Corporate Finance,
Investments, Entrepreneurial
Finance and Mergers & Acquisitions enhance the knowledge
from previous studies and delve
deeper into the selected topics.

Year 3

Finance Project

Research Seminar
Finance
Thesis

Quantitative
Risk Management
Digital Toolbox

Finance Core Modules

Sustainable
Innovation &
Compliance

Cross-Module Topics: Digitalisation | Presentation Skills | Finance Management | Data Analysis

Quantitative Risk Management
and Financial Engineering provide a rigorous methodological
approach, especially for hedging
strategies and the pricing of risk
and financial instruments. The
Finance Master experience at
HSBA is completed by a Research Seminar and a Project.

In a world with big data, competences in statistics and econometrics are key to provide superior analysis. Since digitalisation
is a global topic, modules on
Digital Economics, Sustainable
Innovation and Compliance (incl.
data security and patents) are
included.

Digital Toolbox
Prof. Dr. Peter Scholz
Academic Head MSc Finance, HSBA

“Competition, digitalisa
tion, regulation: Today’s
financial world is chan
ging rapidly. The MSc
Finance has been de
signed to equip tomor
row’s financial leaders
with rigorous methodo
logy and hands-on
application.”

Methods & Context

Alternatively to the Digital Toolbox, students may choose from
a selection of non-digital topics.

Study Trip

In modern finance, experts are supposed to not only
have excellent knowledge but to show methodological
and analytical skills as well. This includes Project Ma
nagement concepts such as Kanban, Design Thinking,
Scrum or Agile but also collaborative IT tools. Professionals are required to present in different contexts,
using pitching, company presentations or academic talks.

Finance students will enjoy a visit to a global financial
centre and learn how innovation is implemented efficiently into markets.

Finance Core Modules
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The Digital Toolbox is a unique
offering to teach HSBA Master’s students digital tools and
strategies. Students from different MSc and MBA degrees will
have the opportunity to choose
between highly relevant and
contemporary digital topics and
profiles, and at the same time
network outside their own study
programmes. The Digital Toolbox
is put together of diverse 8 to
16 hour seminars as well as a 32
hour in-depth “implementation”
workshop.
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MSc Finance

MSc Finance

Further
Information

Admission
Requirements

Module Structure and Workload

All lecturers have substantial business experience and
academic pedigree. A list of current lecturers including
their CVs is published on our website.

The standard modules in this programme have 5 ECTS
and 40 contact hours, the research seminar accounts for
10 ECTS, the thesis for 25 ECTS. There are approximately
736 contact hours throughout the 30 months of the
programme.

Examination Types

Class sessions will take place in some full-time weeks
and on extended weekends (Thu – Sat).

The examination types vary between written papers
(assignment, essay, term paper, project work, thesis),
oral (oral report, oral exam, presentation) and written
exams. All written exams will be open book exams, to
ensure that the students learn how to apply knowledge.

Didactics

Working

The modules will be taught using varying teaching
methods (lessons, group work, presentations, flipped
classroom, guest lectures, workshops, ...). The focus of
the didactical approach is that students should learn
from the teacher but also from each other.

Working in a company is essential for the successful completion of the programme since the transfer of
theory into practice allows for the best learning and for
high employability. There are some modules in the programme in which the employer is very much asked to
give input (projects, case studies, thesis). The part-time
structure of the programme allows students to work up
to 30 hours per week. We do recommend an intensive
discussion with the employer to guarantee mutual commitment. HSBA offers the JOB & MASTER programme
for those applicants still looking for a job (see page 40).

Schedule

Lecturers
The teaching staff include professors of HSBA as well
as senior associated lecturers from the industry or
leading universities and guest lecturers from industry.

Class Sessions

Year 1

Year 2

Year 3

Aug – Nov

Dec – Feb Mar – May

Jun – Aug

Sep – Nov

Dec – Feb Mar – May

Jun – Aug

1×
full-time
week

1×
full-time
week

1×
full-time
week

1×
full-time
week

1×
full-time
week

1×
full-time
week

2×
full-time
weeks

1×
full-time
week

Aug – Nov

Dec – Feb

Thesis

Thesis &
Colloquium

1×
4×
4×
2×
3×
4×
4×
4×
extended
extended extended extended extended extended extended extended weekend
weekends weekends weekends weekends weekends weekends weekends
Thesis

Exemplary Schedule for Classroom Sessions of the MSc Finance Programme. Subject to Change.
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Admission Requirements

Application Process

In order to apply for the MSc Finance at HSBA, you
will need the ability to complete a course of studies in
English language (minimum level: B2 of the European
Framework of Reference).

Our three-tiered process (written application, telephone
interview and admission day) is conducted for the admission to the MSc Finance. Applications are accepted
throughout the year (see p. 50).

To fulfill the academic requirements, you will need to
provide the following:
• A completed third-level degree in economics or
business covering 180 ECTS credits. The degree
should have been completed with a minimum German
grade of “good” (2.5) or equivalent.
• Letter of recommendation from a current or former
employer, alternatively an academic reference.

Any Questions?
We are happy to help!
E-mail: masters.admissions@hsba.de
Phone: +49 (0)40 36 138 958
www.hsba.de/fin

“Highly motivated students will enjoy this study course.
All lecturers are 100% committed to deliver a state-ofthe-art course with a strong focus on benefitting stu
dents’ and companies.“

Esther Stracke
Senior Programme Manager MSc Business Development, HSBA
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MSc Global Management & Governance

Global
Management
& Governance

MSc Global Management & Governance

MSc PROGRAMME

Global Management &
Governance
The part-time MSc programme in English language offers an applied business
administration study programme with extensive scientific content. The aim of the
course is to allow future specialists and managers to acquire requisite knowledge
and encourage them to think strategically and sustainably. Students choose a
specialisation in Entrepreneurship, Finance, Human Resources or Marketing.

• Generalist management course
built around the concept of the
“Honourable Merchant” (“Ehrbarer
Kaufmann”)
• Strong international focus
• Four specialisations to choose from
(in Entrepreneurship, Finance, HR
and Marketing)
• Study trip to Silicon Valley, Brussels,
London or Hamburg/Berlin
• Digital Toolbox @ HSBA
• Mentoring programme

JOB & MASTER Programme
The JOB & MASTER programme is
a free placement service for future
HSBA students. They are placed in
companies that offer vacancies to
(Bachelor’s) graduates while at the
same time allowing them to obtain
a qualification at HSBA (see p. 40).

Mentoring
The students will be assigned HSBA
alumni or VEEK (i.e. the Honourable
Society of Hamburg Merchants)

members. The mentors will share
their rich experience with their
mentees (see p. 38).

days educational leave (Bildungsurlaub) during their 2½ years study
programme.

Applicants

Course Fees & Funding

This consecutive course is open to
graduates with a “good” Bachelor
grade in business or economics and
a “good” command of English.

The course fees are EUR 22,500 including exam fees (excl. study trip).
Tax deductions may be possible.
HSBA alumni, partner companies,
JOB & MASTER candidates as well
as applications that reach us before
31 May receive a 10% discount on
the course fees. Various funding
possibilities are available (see p. 48).

Course Organisation
The study programme is carried out
on extended weekends (Thu evening
to Fr / Sa) and over a total of seven
full-time weeks. The course starts
in October each year. It runs for 30
months including six months for the
Master’s thesis.

Work & Study
On average, the weekly study workload amounts to 15 to 20 hours. We
recommend that students work a
maximum of 30 hours per week.
Companies’ goodwill is required.
Students who work for a company
based in Hamburg can take up to 10
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25.5

Average age of students on the
programme

1

October is the start of the
2½-year study programme

4

Degree
Master of Science with 120 ECTS.
The programme entitles students to
proceed to doctoral studies.

Study trips to choose from: Silicon
Valley, Brussels, London and
Hamburg/Berlin

Accreditation
The degree is accredited by the
FIBAA which awarded the Premium
Accreditation for the programme in
2015.
Photo: Stefan Malzkorn

Highlights of the Course

4

Specialisations: Entrepreneurship,
Finance, Human Resources and
Marketing
25

MSc Global Management & Governance

MSc Global Management & Governance

Course Structure
Setting

Specialisations

120 ECTS must be acquired over the course of the study
programme. The credits are spread over 14 modules.
Each specialisation accounts for 20 ECTS. The degree
concludes with a six-month Master’s Thesis, which can
relate to any area of the programme and accounts for
30 ECTS.

Core Management Modules
The study programme takes a generalistic approach and
covers a broad range of business administration theory
as well as relevant economic and legal topics. The Master of Science is built around the concept of the “Honourable Merchant” (“Ehrbarer Kaufmann”, a business
person who is successful and at the same time behaves
ethically correct).

The aim of the course is to allow future specialists
and managers to acquire the requisite knowledge and
encourage them to think strategically and sustainably.
As a result, the Master’s programme combines theoretical specialist knowledge and established management
concepts with the continuing development of personal
skills. The course contents are continuously applied in
practice, supported additionally by the students’ professional experience.

In the Specialisations, students
focus intensively on special
management aspects in small
groups. They comprise case
studies of selected topics
that are supplemented with
external lectures. Currently, the
students can choose from four
specialisations:

The Study Trip highlights the international perspective
of the study programme.

Entrepreneurship: This specialisation deals with all aspects of
entrepreneurship, starting with
start-ups and the management
of small and medium-sized
enterprises right through to the
restructuring of existing and the
development of new business
divisions in companies as well as
the founding of new companies.

MSc Global Management & Governance
Year 1

Sustainable
Innovation Camp

Decision-Making &
Economic Behaviour

International
Politics &
Economics

Year 2

International
Accounting &
Governance

International
Strategic
Management

Digital Toolbox/
Master’s Electives

Year 3

Study Trip

Financial
Management

Leadership &
Human Resource
Management

Legal,
Compliance &
Business Ethics
Thesis

Specialisations:
Finance OR
Entrepreneurship OR
Human Resources
OR
Marketing

Topical Research
Issues

Concluding
Case Study

Marketing: This specialisation
deals in-depth with valuebased customer management,
social media marketing, online
consumer behaviour and innovation management. It concludes with a Design Thinking
challenge.

Cross-Module Topics

The cross-module topics
Internationality, Business
Ethics and Governance are
Academic Head MSc Global
incorporated in the modules
Management & Governance, HSBA
and analysed in context. This
means that international or
“For this programme we
intercultural aspects are taken
have succeeded in recrui
into account for example when
ting high-calibre professors
discussing the role of global
financial markets. In light
and lecturers with a range
of HSBA’s focus on values,
of international experience.
business ethics aspects are
The
ideas
of
internatio
Finance: The finance specialisaconsidered at all times, with
nality, business ethics and
tion carries on from the Finanthe Model of the Honourcial Management module. The
able Merchant taking a cengovernance form a recur
central learning objective of this
tral role. In order to discuss
ring theme throughout the
specialisation is the ability to
ways of managing companies,
entire course.”
value projects, shares, derivagovernance is a core aspect
tives and entire companies.
of teaching. Students are put
into situations where they should take conscious and
Human Resources: Here, a well-founded overview of
informed decisions, even in critical situations.
central tasks of talent management as well as the focus
of human resource management in a successful company is offered. Current topics that are of particular importance due to demographic changes and the increasing
digitalisation are covered in special sessions.

Prof. Dr. Stefan Prigge

Cross-Module Topics: Internationality | Business Ethics | Governance
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MSc Global Management & Governance

MSc Global Management & Governance

Further
Information

Admission
Requirements

Examination Types

Belgium, focus on EU public affairs and understand how
business interacts with regulation and policy.

Most modules begin with a one-hour introductory exam
which, depending on the content and structure, is combined with either a written paper (assignment, essay, term
paper, project work), oral exam (oral report, oral exam,
presentation) or written exam at the end of the module.
In order to successfully pass the introductory exam, the
students are provided with information on preparatory
literature as well as some guiding questions in advance.

Students in Germany visit start-ups and corporates
in Hamburg and Berlin, the vital German hot spot for
start-ups, and learn about young, growing and innovative companies, which play an important role in our
economy.

Digital Toolbox

Study Trip

The Digital Toolbox is a unique offering to teach HSBA
Master’s students digital tools and strategies. Students
from different MSc and MBA degrees will have the
opportunity to choose between highly relevant and contemporary digital topics and profiles, and at the same
time network outside their own study programmes. The
Digital Toolbox is put together of diverse 8 to 16 hour
seminars as well as a 32 hour in-depth “implementation” workshop.

Students can choose between four study trips and are
in charge of the planning, organisation and implementation. The study trip focuses on different topics: Students
in Silicon Valley, USA, get to know the global centre for
high technology, venture capital and innovation, and
learn about the development of new business approaches and solutions based on the digital revolution.
Students in London, UK, focus on (corporate) communication in a digital world with a special emphasis on mobile and online advertising, while students in Brussels,

Alternatively to the Digital Toolbox, the student may
choose from a selection of non-digital topics.

Admission Requirements

Any Questions?

In order to apply for the MSc Global Management &
Governance at HSBA, you will need the ability to complete a course of studies in English (minimum level: B2
of the European Framework of Reference).

We are happy to help!
E-mail: masters.admissions@hsba.de
Phone: +49 (0)40 36 138 958
www.hsba.de/gmg

To fulfill the academic and work requirements, you will
need to provide the following:
• A completed third-level undergraduate degree in
economics or business covering at least 180 ECTS. The
degree should have been completed with a minimum
grade “good” (2.5).
• Letter of recommendation from a current or former
employer or an academic reference.

Application Process
Our three-tiered process (written application, telephone
interview and admission day) is conducted for the admission to the MSc Global Management & Governance.
Applications are accepted throughout the year (see p.
50).

Katrin Schramm

Class Sessions

Year 1
Oct – Dec

Jan – Mar

2×
full-time
weeks

1×
full-time
week

3×
4×
extended extended
weekends weekends

Apr – Jun

5×
extended
weekends

Year 2
Jul – Sep

Oct – Dec

Jan – Mar

Apr – Jun

1×
full-time
week

1×
full-time
week

1×
full-time
week

1×
full-time
week

4×
4×
5×
2×
extended extended extended extended
weekends weekends weekends weekends

Year 3
Jul – Sep

2×
extended
weekends

Oct – Dec

Thesis

Jan – Mar

Thesis &
Colloquium

Exemplary Schedule for the Classroom Sessions of the MSc Global Management & Governance Programme.
Subject to Change.
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Senior Programme Manager
MSc Global Management & Governance, HSBA

“The course is challenging since it is not
always easy to balance academic and pro
fessional demands. Therefore, we are very
careful when it comes to selecting candi
dates. Our aim is to support students in all
matters related to their studies.“
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MSc Real Estate & Leadership

Real Estate
& Leadership

MSc Real Estate & Leadership

MSc PROGRAMME

Real Estate &
Leadership
This English Master of Science is a holistic, interdisciplinary and real estate sectorspecific programme with extensive scientific content and a strong research orientation. It is designed for ambitious Bachelor graduates from study courses such as
engineering, architecture, urban planning and business administration as well as
young professionals already working and looking for the next challenge. The Master’s
programme focusses on the real estate sector and combines all herewith involved
stakeholders: the community, the investor, the user and the producer.

Highlights of the Course

Mentoring

Work & Study

• Support by 20+ companies from
the Real Estate & Leadership
Foundation
• REaL Practice Partnership
Programme – structured,
research-focused internships at
renowned companies from the
industry offered by the REaL
Foundation
• Unique mix of HSBA professors
closely cooperating with lecturers
from industry and other leading
universities
• Innovative research opportunities
relevant to practice
• Study trip to a global real estate
hub

The students can take part in a
mentoring programme supported
by the Real Estate & Leadership
Foundation e.V. (see p. 38).

The weekly study workload
amounts to 15 to 20 hours. We
recommend that students work a
maximum of 30 hours per week.

Applicants

Course Fees

The course is open to very qualified
graduates with a Bachelor in business, architecture, urban planning,
engineering or comparable, a “good”
command of English and one year of
practical work experience (e.g. working student, internship) relevant to
the study course.

The course fees are EUR 22,500
including exam fees (excluding study
trip). Tax deductions may be possible. HSBA alumni, partner companies, JOB & MASTER candidates as
well as applications that reach us
before 31 May receive a 10% discount on the course fees. Various
funding possibilities are available for
future students (see p. 48).

The programme can be studied in 30
months or be reduced to 24 months
as a fast-track option. It is carried
out in full-time weeks, regularly in
a four-week rhythm. The course
starts in October each year.

20 +

Companies are members of the
Real Estate & Leadership
Foundation e.V.

2

Degree

Tracks of study to choose from: 30
or 24 months

Master of Science with 120 ECTS.
The programme entitles students to
proceed to doctoral studies.

Accreditation
The degree is accredited by the
FIBAA.

30

Average age of students on the
programme

Photo: Daniel Sumesgutner

Course Organisation

Funding
The Real Estate & Leadership Foundation e.V. finances scholarships for
especially qualified students (see p.
48). Also the free placement service,
the JOB & MASTER programme
(see p. 40) is an option to fund the
course.

25.6

1

October is the start date of
the study programme
31
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MSc Real Estate & Leadership

Course Structure
Basics

project development, stakeholder management and
communication in real estate. Management & Strategy
deals with the management of the property itself and the
business supplemented by topics of entrepreneurship and
digitalisation.

120 ECTS must be acquired over the course of the Real
Estate & Leadership programme. The credits are spread
over 20 modules with 5 ECTS each. The degree concludes with a Master’s Thesis, which can relate to any
area of the programme and consists of 20 ECTS.

The Specialisation & Innovation part of the course offers
the unique possibility to gain further insights into innovative topics of the industry. The interdisciplinary modules
Sustainability & Leadership are taught throughout the
course and guide the students in order to become responsible future generalists with in-depth insights into the
specific characteristics of the property sector.

Core Modules
The students start-off the programme with the Built Environment & Engineering of real estate, thereby receiving
valuable insights into architectural principles,urban planning as well as construction and project management. The
Development & Markets phase of the course offers an
overview of the market environment and focuses on

MSc Real Estate & Leadership (Fast-Track)
1 – 12 months

Regular-Track

13 – 24 months

BUILT ENVIRONMENT
& ENGINEERING

DEVELOPMENT &
MARKETS

MANAGEMENT &
STRATEGY

Housing, Urban &
Spatial Development

Markets &
Asset Classes

Asset Management
& Portfolio Strategies

SPECIALISATION & INNOVATION

Specialisations:
Data Science & Digital RE

Architecture

Project Development

Real Estate Management & Facilities

Building Technology

Communications &
Marketing

Economics & Bus.
Administration

Management Challenges

Study Trip

Digitalisation

Buildings in Use

Development
Sustainable Solutions
Internat. RE Conferences

Project Management
& Construction
Law & Tax

Investment & Finance

Communications
Real Estate & Society
Buildings

Digital Toolbox

Interdisciplinary Modules: Leadership | Sustainability

Exemplary schedule for the regular-track (30 months) and the fast-track (24 months) of the
MSc Real Estate & Leadership. Subject to change.
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Master Thesis

Methods & Context

Digital Toolbox

The concept of the study course
is to focus on people, to work on
projects in teams and to offer a
quality-oriented Master’s programme with a strong researchand practice-orientation. The
interdisciplinary approach with
internal and external lecturers
from management and leadership, planning, engineering and
law in the real estate sector is
unique in Germany.

The Digital Toolbox is a unique
offering to teach HSBA Master’s students digital tools and
strategies. Students from different MSc and MBA degrees will
have the opportunity to choose
between highly relevant and
contemporary digital topics and
profiles, and at the same time
network outside their own study
programmes. The Digital Toolbox
is put together of diverse 8 to
16 hour seminars as well as 32
hour in-depth “implementation”
workshop.

It is the aim of the programme
to qualify extremely motivated
and high performing young
talents to “property allrounders“
who understand properties in
their holistic nature, meaning
from a techno-ecological, functional, social, economical and
legal perspective.

Prof. Dr.-Ing. MSc. Kati Herzog
Academic Head
Real Estate & Leadership, HSBA

“The outstanding interdis
ciplinarity, the sharp focus
on leadership and the
intensive cooperation with
successful practice part
ners from the Real Estate
and Leadership Founda
tion e.V. offer students an
excellent foundation for fu
ture management tasks in
the real estate industry.”

Possible working fields for gra
duates are real estate project
management, commercial and
residential real estate asset
management, corporate and
public real estate management,
real estate transaction management or real estate investment management.

Specialisations
In the Specialisations, the students focus intensively on
special management aspects and particularly innovative areas. Working in small groups, they carry out case
studies on selected topics. These are supplemented with
external lectures.
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Alternatively to the Digital
Toolbox, the student may choose
from a selection of non-digital
topics.

Cross-Module Topic
The cross-module topic Digitalisation is incorporated in the
modules and analysed in the
respective context.

MSc Real Estate & Leadership

MSc Real Estate & Leadership

Further
Information

Admission
Requirements

Didactics

Study Trip

Admission Requirements

Any Questions?

The modules will be taught in a mix of methods (interdisciplinary group work on cross-discipline challenges,
research-based learning, problem- and project-oriented
learning, flipped classroom, lessons and guest lectures,
workshops, ...).

The students may take part in a study trip and are in
charge of the planning, organisation and implementation of it themselves. The costs of this trip are not
included in the study fees.

In order to apply for the MSc Real Estate & Leadership
at HSBA, you will need to prove the ability to complete
a course of studies in English (minimum level: B2 of the
European Framework of Reference).

We are happy to help!
E-mail: masters.admissions@hsba.de
Phone: +49 (0)40 36 138 958
www.hsba.de/real

Real Estate Electives

To fulfill the academic and work requirements, you will
need to provide the following:
• A completed third-level degree in architecture,
construction engineering, urban planning, geomatics,
property management, business administration or
comparable covering 180 ECTS credits and with the
minimum grade “good”.
• Letter of recommendation from a current or former
employer or an academic reference.
• One year of practical work experience relevant to the
study course (e.g. internships, student assistant job).

You want to get an impression of studying REaL?
Follow the students Instagram-Account @insidereal

Examination Types

Throughout the course, students will also be offered
Real Estate Electives, each of them offering a selection
of interesting topics addressing different real estate
areas.

The examination types differ depending on the content
and structure. They include written papers (assignment,
essay, term paper, project work), oral exams (oral report,
oral exam, presentation) or written exams at the end of
the module. In order to successfully pass the exams, the
students are provided with information and literature
on our interactive online platform.

The electives offered include subjects such as Management Solutions, an International Student Competition,
Life Cycle Assessment, Facility Management & Technical Systems and a study trip to an attractive real estate
hub.

REaL Practice Partnership Programme
The aim of the REaL Practice Partnership Programme
in real estate education is to prepare the students in
an interdiscisplinary and holistic approach onto future
management and leadership functions in the real estate
industry. Students are given the possibility to work within
different leading companies of the industry without further applications having to be sent out.

Application Process
Our three-tiered process (written application, telephone
interview and admission day) is conducted for the
admission to the MSc Real Estate & Leadership.
Applications are accepted throughout the year (see
p. 50).

Class Sessions

Year 1

Year 2

Year 3

Oct – Dec

Jan – Mar

Apr – Jun

Jul – Sep

Oct – Dec

Jan – Mar

Apr – Jun

Jul – Sep

4x
full-time
weeks

2x
full-time
weeks

3x
full-time
weeks

2x
full-time
weeks

3x
full-time
weeks

2x
full-time
weeks

2x
full-time
weeks

full-time

Oct – Dec

Jan – Mar

Thesis*

Thesis &
Colloquium

1x
week

Exemplary Schedule for the Classroom Sessions of the Regular Track on the MSc Real Estate & Leadership
Programme. Subject to Change.
*On the Fast Track You Can Start with Your Thesis in February and Finish in September of Year 2.
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“One of the most interesting aspects of the programme
is the students’ interdisciplinarity. Coming from diverse
academic and professional backgrounds such as archi
tecture, engineering and business administration, the
practical orientation of the course allows the students
to learn from each other.“
Yasmin Guillén-Lange
Senior Programme Manager MSc Real Estate & Leadership, HSBA
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MSc Faculty

EXCELLENT LECTURERS FROM THEORY AND PRACTICE (selection)

Faculty

Prof. Dr. Susanne Hensel-Börner

Prof. Dr. Michael Höbig

Prof. Dr. Max Johns

Jason Harman

Prof. Dr.-Ing. MSc. Kati Herzog

Prof. Dr. Gregor Hopf

Academic Head MSc Digital Trans

Head Digital Innovation Lab, HSBA

Academic Head

Lecturer, HSBA

Academic Head

Professor and Head of Digital Toolbox,

MSc Real Estate & Leadership, HSBA

HSBA
Digital Communication |

Emerging Markets

Leadership | Sustainability | Real
Estate & Project Management

formation & Sustainability, HSBA

MSc Business Development, HSBA
Effects of Digitalisation | Projects

Data-Based Decision-Making |

Strategic & Project Management |
Organisation | Economics

Project-based Learning | Marketing

International Economics |

PR & Social Media

Prof. Dr.-Ing. Nikolas Müller

Prof. Dr. Stefan Prigge

Prof. Dr. Peter Scholz

Prof. Dr. Sarah Jastram

Prof. Dr. Stefan Okruch

Dr. Mary Papaschinopoulou

Chair of Real Estate Engineering &

Academic Head Global Management &

Academic Head MSc Finance, HSBA

Endowed Chairholder of Intern. Busi-

Professor, Andrássy University

Former Director IHK NORD Brussels –

Management, HSBA

Governance, HSBA

ness Ethics & Sustainability, HSBA

Budapest

Association of North German Cham-

Leadership | Sustainability |

Regulation of the Financial Sector |

Strategic Management of CSR |

New Institutional & Behavioural Eco-

Energy & Climate Policy

Corporate Governance

Private Self-Regulation | Legitimacy

nomics | Economic Analysis of Law

Public Affairs

Mike Fischer

Prof. Dr. Goetz Greve

Prof. Dr.-Ing. Ralph Hofmann

Lisa Rosa

Prof. Dr. Inga Schmidt-Ross

Prof. Dr. Wolfgang Willkomm

Lecturer, HSBA

Vice President Research & Interna-

Chair of Real Estate Development &

Teacher Trainer at the State Institute

Professor for Marketing, HSBA

Professor, HCU HafenCity University

tional Affairs, Professor, HSBA

Communications, HSBA

Hamburg, Educational Researcher

Sales | Customer Management |

Architectural Design | Stakeholder

Systemic Thinking

Corporate Governance

Management | Real Estate Branding

Corporate Finance | International Risk
Management | Financial Markets

bers of Commerce and Industry

Product Design | Innovation Culture |
Global Entrepreneurship

Hamburg
Customer Journey
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Architecture | Building Construction &
Materials | Design Projects
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Mentoring Programme

Mentoring Programme

Networking Events:
Meet fellow students as well as mentors

LEARN FROM YOUR MENTOR

Mentoring
Programme
Within the framework of the mentoring programme, students can discuss
questions concerning their current professional background, work-life-balance or
questions on their personal development. Furthermore, students have the option
to expand their network via their mentor, or other mentors, and make valuable
connections for the future. Networking events and regular exchanges make for
a vibrant programme.

120 +

Mentors on the programme

250 +
MSc Global Management &
Governance

The mentoring programme is offered by the HSBA Alumni Association. HSBA’s alumni are experienced
(young) executives from different
industries and branches. The HSBA
Alumni Association connects all
of HSBA’s graduates, gives them
the opportunity to keep in touch
with former fellow students and to
enhance and broaden their network,
thereby including students from
other years. HSBA’s alumni are
excellent sparring partners for MSc
students. Mentees especially benefit from the mentors’ experience
of a dual or part-time programme
at HSBA in combining work, studies
and personal life. HSBA’s alumni are
excellent mentors for professional
challenges, career strategies, personal development and networking.

The students benefit in their personal and professional development
from the mentoring programme of
the Versammlung Eines Ehrbaren
Kaufmanns zu Hamburg e.V. (VEEK),
i.e. the Honourable Society of Hamburg Merchants and of the HSBA
Alumni Association.
The VEEK (founded in 1517) embodies typical Hanseatic values that
have helped merchants in Hamburg
to trade and offer services successfully for centuries and that are still
just as relevant in today’s business
world. Most of the members are
owners, board members or directors
of public firms. Those experienced
entrepreneurs support and accompany the students on their path to
the management levels of business.
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MSc Real Estate & Leadership

Get-Together Mentoring Programme with VEEK award
for the best Master Thesis on Business Ethics

1,000 +

The students benefit from a special
funding and networking programme
involving members and partners
of the Real Estate & Leadership
Foundation e.V.. It promotes academia, research and education in
interdisciplinary leadership topics
of the real estate sector in a broad
framework (with regard to properties, projects, employees) and the
corresponding finding of means.

Meetings conducted in the
entire programme

Experienced entrepreneurs support
and accompany the students on
their path to management levels of
the real estate industry. This gives
them a unique opportunity to benefit from the vast wealth of experience and networks of German real
estate entrepreneurs in addition to
an excellent course of study.
Photos:Jana
JanaTolle
Tolle
Photos:

MSc Business Development
and MSc Finance

Students who have benefitted
from the programme so far
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Job & Master Programme

Job & Master Programme

INNOVATIVE PLACEMENT SERVICE FOR HSBA STUDENTS

JOB & MASTER
Programme

HSBA offers a free-of-charge job-search assistance (placement service) for applicants who wish to combine a challenging academic education at HSBA with
valuable professional experience. In cooperation with renowned companies in
Hamburg, we look for graduates who want to be employed in a company while
completing a Master’s degree. One of the aims of the programme is that students
should stay employed at the companies after finishing their studies.

250 +
Partner companies

7

Available for

The JOB & MASTER programme is a
placement service for junior employees. Candidates apply to the JOB &
MASTER programme as part of their
application to the Master‘s programme. In order to be included in our
placement service, candidates must
have good or very good pre-existing
business knowledge and very good
English skills. German language skills
may be required depending on the
job profile. The JOB & MASTER programme is aimed at graduates with
degrees in business and economics.

120 +

(Bachelor’s Graduate, No Professional Experience, 30h-week)
Salary of the Employee (gross)

1,300 Euro

Study Fees (Cooperating Company)

675 Euro

Individualised Placement Service

Free of Charge

Total Salary / Month

1,975 Euro

Total Salary / Year

23,700 Euro

Students who have benefitted
from the JOB & MASTER
programme so far

Exemplary Calculation for the MSc Programmes.
Except MSc Digital Transformation & Sustainability.

Placement Process
If the candidate assessed is suitable and accepted onto the study
programme, the placement process
starts immediately after enrolment for the respective master’s
degree course. The applicant’s
profile is published in our candidate
catalogue which is made available

Study courses

JOB & MASTER Sample Calculation

to a large number of companies.
Interested companies arrange a job
interview with suitable candidates.
If necessary, HSBA also supports
each applicant individually by preparing non-solicited applications
and helping them to improve their
application.
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Financial Terms and Conditions
Students and companies negotiate
on the content of the employment
agreement (scope, salary, percentage of course fees to be paid by the
employer).

Photo: Jana Tolle

Admission to JOB & MASTER
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Partners

Partners

MORE THAN 250 PARTNER COMPANIES

Partners

Einfach besser kommuniziert.

PAWLIK

DS Schiffahrt
GMBH & CO. KG

.

UAM GROUP

authentic touchpoint communication

hanse

finanzen

KOMPETENT. ZUVERLÄSSIG. UNABHÄNGIG.

heyconnect
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Living in Hamburg

Study in Hamburg

INTERNATIONAL STUDENTS

Living in Hamburg
With its maritime charm and historic openness, Hamburg is known as “the gateway
to the world”, and for being liberal, cosmopolitan and multicultural. Hamburg has
a lot to offer for hard working students who also like to enjoy life. The city boosts
fantastic job opportunities in world famous companies or start-ups as well as a rich
blend of cultural diversity.

world-famous nightlife and important landmarks like the harbour,
Elbphilarmonie (picuture on the
right) or the Speicherstadt – a
UNESCO World Heritage site.
International and German students
alike feel at home here, and it’s no
surprise that Hamburg is repeatedly
cited as one of the best German cities to live in. Its high quality of life is
also due to the fact that is it a very
safe city.

100,000

HSBA’s website provides information on visa and resident permits,
accommodation, German language
courses, student support facilities
and much more. HSBA is like family, and we are looking forward to
welcoming you to your new international family in Germany.

Students

950,000 +
Job holders

2,500

www.hsba.de/en/international

Bridges in Hamburg
(more than Amsterdam and
Venice combined)
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Photo: Jörg Modrow

Hamburg is perfect for study, work
and leisure. HSBA ensures that all
new students feel right at home by
offering individual support depending
on each student’s unique situation.

Photos: Karin Rose

Hamburg is Germany’s second largest city with a population of 1.8 million, and houses the world’s second
largest seaport. There are countless
businesses in logistics, finance,
advertising, multimedia, foreign
trade, culture, tourism and many
other industries. The area is one of
Europe’s most dynamic economic
regions and students recognise the
potential, too: There are more than
100,000 students in the city, and
around 11% are from abroad.
The city is characterised by rough
Hanseatic charm and a cosmopolitan atmosphere, and offers a rich
blend of cultural diversity, ranging from museums and galleries
to musicals and theatre, to sports,
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Alumni Association

Alumni Association

BENEFIT FROM OUR ALUMNI ASSOCIATION

What happens after
Graduation?

Benjamin Regorz | MSc 2009
Project Manager
BSL Transportation Consultants GmbH & Co. KG

Daniela Bieck | MSc 2014
HR Business Partner BMH
Beiersdorf Manufacturing Hamburg GmbH

Birger Kontek | MSc 2011
Senior Change Manager/Senior Project Leader
Barclaycard, Barclays Bank PLC

Patrick Waltrich | MSc 2011
Senior Manager Finance & Operations
CytoSorbents Europe GmbH

John Julian Winkler | MSc 2014
Area Sales Manager Asien
TRUMPF Werkzeugmaschinen GmbH

Anna Beul | MSc 2012
Head of Business Development
Hubert Burda Media / Burda Hom

Carsten Matthiesen | MSc 2009
Managing Director
Maritime Aerospace AG

Volker Schlotter | MSc 2013
Programmatic Solutions Consultant
Amazon

Friederike Hagenbeck | MSc 2014
Managing Director
Tierpark Hagenbeck GmbH

HSBA graduates are making their way into leading positions in business – worldwide!
We know that the MSc programmes pay off, not only from an academic perspective but
also with respect to career paths and work-life-balance. The HSBA Alumni Association
offers our graduates the chance to stay in contact and benefit from the many networ
king possibilities. We are proud of what our more than 1,950 graduates have already
achieved – and look forward in helping you to tap your full potential!

Career Pathways
After completion of your MSc at
HSBA many career paths are open
to you. While the MSc Business
Development ideally prepares you
for a career in project management, product management and/
or business development management, the MSc Finance provides
the know-how, methods and tools
to be able to work in the finance
industry or the financial department of companies of all industries. With its international scope,
the MSc Global Management &
Governance is the perfect star
ting point to kick-off a career in

a company operating worldwide.
The MSc Digital Transformation &
Sustainability provides you with
a great start if you are looking to
work as a Transformation Manager, Project Manager, Assistant to
the CEO or Change Agent. Last but
not least, the MSc Real Estate &
Leadership for example enables a
career in commercial and residential real estate asset management
or corporate and public real estate
management.
All MSc programmes provide its
graduates with the skills to take on
a leading future role with responsibility in the respective company.

HSBA Alumni Association
All HSBA graduates are invited to
stay part of the “family” by being a
member of the HSBA Alumni Association. Members benefit in many
ways from the national and international network of HSBA’s alumni.
The association provides its members with an online register which
includes members’ contact details
as well as information on Master’s degrees, job offers and other
activities. This way we still keep in
contact – even after you leave!

“HSBA’s Alumni Association is a ‘Home of Friends’.
The association gives more than 1,000 graduates the
opportunity to keep in touch with former fellow
students and to enhance and broaden their network.“

HSBA
Alumni Association
.. . H om e of F ri

Svenja Köster
Head of HSBA Alumni Association | Executive MBA 2010 |
Strategic Buyer | Hamburger Sparkasse AG
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Robert Heineke | MSc 2013
Managing Director
Leaders Media

Adam Maciejewski | MSc 2012
Business Development Manager
ALLWEX Food Trading GmbH
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Funding

Funding

HSBA OFFERS SEVERAL SCHOLARSHIPS

Funding
HSBA tries to ensure that highly
qualified and motivated candidates
are able to attend the Master‘s
degree programme despite the
fees. Thus, HSBA supports particularly gifted applicants who require
financial assistance in different
ways. Apart from the early bird
discount of 10%, HSBA scholarships
for a 25% and 50% reduction of the
fees are offered for all MSc programmes.

minimum income of over EUR 21,000
per year do graduates pay back a
fixed percentage of their income over
a maximum of ten payment years.
This way students can focus completely on their studies at HSBA.
https://chancen-eg.de/en/hsba

Assistance from the Employer

Income Share Agreement

Our Master’s programmes are
designed to train students for
management tasks in companies
and to lay the foundations for successful cooperation. Many employers support their employees both
in financial terms and by granting
additional free time for studying.
Within the framework of the JOB &
MASTER programme, the employer
pays a salary and often also the
course fees. Tax deductions for the
company and the student may be
possible.

CHANCEN eG takes care of students’ tuition fees. Only with regular
employment after graduation and a

Please do not hesitate to contact us
with any questions.

Germany Scholarships

Photo: Roland Magunia

HSBA awards “Germany Scholarships”. These are awarded based on
performance and amount to EUR 300
per month. 50% stem from the German government and 50% from the
university‘s own private funding.
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MSc Real Estate & Leadership
The financing scheme of HSBA and
the Real Estate and Leadership
Foundation e.V. can help students
of the programme cover their
course fees. This funding is available for students who submitted a
convincing application, who commit to working no more than 20
hours per week next to their studies
and are eligible after a thorough
selection process. The reduction
in tuition fees usually amounts to
60% of the overall tuition and can be
combined with other scholarships.
Also the REaL Practice Partnership
Programme is an option to fund
the study course and gain valuable
insights into renowned companies
during three internships.

Photo: Roland Magunia

HSBA Scholarships
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How to Apply

FOUR STEPS TOWARDS YOUR APPLICATION

How to Apply
The admission process ensures that students have the personal, social and
professional prerequisites needed to successfully complete a Masters‘ study
programme. Applications can be submitted at any time on a rolling basis.
Because HSBA only awards a limited number of study places each year, we
recommend that applications are submitted in goodtime prior to the start of
the study programme.

Step 1: Written Application

* MSc Digital Transformation &

Please complete your application online (www.hsba.de)
and hand in the following documents:
• Letter of motivation in English*
• Curriculum Vitae
• Copies of certificates including transcript of records
and diploma supplement
• Letter of recommendation from a current or former
employer or an academic reference
• Detailed employer’s reference
• English language certificate, if applicable
• Other documents required for specific programme
(see admission requirements of the respective degree
programme)

Sustainability:
• German or English letter of motivation
• As basis for the admission day, an individual task is
sent out to applicants beforehand

Any Questions?
We are happy to help!
E-mail: masters.admissions@hsba.de
Phone: +49 (0)40 36 138 -6591/-958

Step 2: Telephone Interview
After reviewing the documents, a telephone interview
takes place to discuss your motivation and qualifications,
but of course you can also ask questions about the programme. The telephone interview lasts about 30 minutes.
Ana Bergholz, International Project Manager
Minh Nguyen, Senior Master Admission Advisor

Step 3: Admission Day*
We get to know you better by setting different tasks
throughout the day. This day also gives you the opportunity to visit our campus and meet professors. It takes place
in Hamburg once a month and is held in English language.

Step 4: Admission & Enrolment
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Photo: Roland Magunia

Learn more:

After a successful Admission Day we welcome you to
HSBA officially. If applicable, you will be accepted into
the JOB & MASTER programme (only if applicable, see p.
40) at this time and will of course receive your contract
and all other information relevant to the programme.
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HSBA is the Business School in
Hamburg. It is our mission to support
companies in qualifying their
employees and recruiting promising
talents who want to study our internationally-oriented dual Bachelor‘s
and part-time Master‘s degree
programmes. It is our aim to deliver
excellent education programmes to
students of all career levels regardless
of their financial background. We are
convinced that commitment, respectability and innovative thinking are the
basis for success in business. For this,
we provide the necessary competencies. Currently, HSBA is the academic
partner for more than 1,000 students
and 250 cooperating companies.
Together with our Executive Education
offering, applied research and the
SQUARE HSBA Innovation Hub, we
actively strengthen the competitiveness of Hamburg based companies in
the age of digital transformation.

Dual Bachelor‘s Degrees
BSc Business Administration
BSc Business Informatics
BSc International Management
BSc Logistics Management
BSc Maritime Management
BSc Media Management & Communication
BA Versicherungsmanagement

Master‘s Programmes
MSc Business Development
MSc Digital Transformation & Sustainability
MSc Finance
MSc Global Management & Governance
MSc Real Estate & Leadership
MBA Corporate Management
Executive MBA (EMBA)

Additional Offering
Digital Toolbox
Executive Education
Applied Research
Cooperative Doctoral Programme (PhD / DBA)
SQUARE HSBA Innovation Hub

Learn. Innovate. Apply.

HSBA Hamburg School of Business Administration | Alter Wall 38 | 20457 Hamburg | Germany
T: +49 (0) 40 36138-700 | info@hsba.de | www.hsba.de
|
Follow us: /hsba.hamburg | /hsba.hamburg |

HSBA.de/master

www.

Download
brochure

